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Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP IN ASEAN, 2017, OECD
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Note: “Holds an account at a financial institution” denotes
the percentage of females respondents aged 15

and over who report having an account (by themselves
or together with someone else) at a bank or another
type of financial institution; “Borrowed from a financial
institution” denotes the percentage of female
respondents aged 15 and over who report borrowing any
money from a bank or another type of financial

institution in the past 12 months; “Saved at a financial
institution” denotes the percentage of female
respondents aged 15 and over who report saving or
setting aside any money at a bank or another type of

financial institution in the past 12 months
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STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises

Policies and Action Plans

The main objectives behind development of the

Policy Toolkit project are to

ASSESS

barriers and challenges faced by women
entrepreneurs in the ASEAN countries.

ESTABLISH
an overview of available policies, strategies,
reforms and responsible agencies that are
currently supporting WMSMEs in ASEAN
member States.

ANALYSE
gaps and capacity needs in the relevant
agencies to implement policy reforms for
WMSMEs.

DEVELOP

a self-assessment toolkit for ministries
responsible for MSMEs and women's MSME
development that will enable an analysis of
gaps, the design of appropriate
interventions to address gender gaps and
the tracking of achieved progress.

LEAD

to gender-responsive development of the
SME sector and a more extensive
contribution of women entrepreneurs and
women-led enterprises fo the economy.

W Qe (e

a a 3 '>> Bolliger & Company

Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises Policies and Action Plans,

The projected outcome of the
self-assessment toolkit is to affect

An increased number of women
starting entrepreneurial activities.

An improved level of women's
economic empowerment and gender

equality.

An increased rate of entrepreneurial
activity among women.

An increased share of all enterprises
owned by women.

Greater sector and market diversity of
women-owned enterprises.

Growth in women-owned enterprises,
such as a larger proportion of
women-owned small and medium
versus micro-scale enterprises and
more WMSMEs trading in national,
regional and international markets.

UNESCAP 2022
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The framework for the self-assessment tool

WalgiduwwimalinuwihsnwiuAarevulumysenuuy dszaunu uazmddunmianauuloinsuszngnangzad MSME

Aim: Gender-responsive development of the SME sector and a fuller contribution of women

entrepreneurs and women-owned-led enterprises to the economy.

Gender Policy Gender Gender Access to Access to Monitoring
-sensitive leadership, -sensitive and -sensitive and domestic ICTs and the impact of
legal and institutional -responsive -responsive and production policies and
regulatory support and financial business international technology  measures for

system coordination services development markets women- led

Services enterprises

A :
a aj ,/ BO"lger&Company Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises Policies and Action Plans, UNESCAP 2022
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Thailand Country Profile of Women’s Entrepreneurship

THAILAND

€€  An objective of the new
national SME Promotion
Strategic Plan (2023-2027),
is to promote gender equality
in every dimension and
inclusiveness of all

| MSMEs. 33

CHALLENGES
» Gender stereotypes

» Laws affecting gender
equality

» Gender-based discrimination
for access to credit

Laws for parental leave for
*» working women and men

Global
Gender
Gap
Index

Thailand 0.710 Women

Business
and the
ﬁEEﬂNﬂE‘IﬂQ‘E ona Law |I'IdEI

.' STATUS OF WOMEN'S ENTREPRENEURSHIP

Thailand [ 78.1

.

Eirst Asta and the Pacfic avesage™71.9

The female rate of
self-employment is only 73%
of the male rate.

Females account for 38.3%
of the total self-employed

Gender gap in “employer” rates is high

The female rate was only

35.7% of the male rate in 2020 Employed males are 2.8

times more likely to be
employers than
employed females

Less than 25% self-employed
women are employers

Approximately 93% of the self-employment
activity is informal with virtually no gender
differences.

. GOVERNMENT POLICIES

In the process of establishing a
definition for “women-owned-
led MSME”

Supplier development diversity
programme launched to

support gender equality and
social inclusivity

. INITIATIVES AND PROGRAMMES

The Integrated MSME Promotion Plan supports enterprises
with knowledge services, business development support,
digital technology and market access. However, no data are
reported on the level of participation of women entrepreneurs
Launch of the Academy for Women Entrepreneurs in 2021
Women Entrepreneurs Bonds to boost lending to WSMEs
Thailand is the first country in the Asia-Pacific

region to issue a private sector “gender” bond

N L
a a 3 // BO"lger&Company Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises Policies and Action Plans, UNESCAP 2022
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Scores for Women, Business and the Law 2022 in ASEAN Countries, Selected Indicators

THE EIGHT WOMEN, BUSINESS AND THE LAW INDICATORS SR S0EE Entrepren- Paren
Index eurship? hood
Moo lbillity Pay Parenthood Aszats ,
Examines ¢ orstraints on Mesureslaws andregulaions Bramines laws afferfingweoman's Coniders gender differsences in Lao People’s
fresedom of marement affecting womenspay wask afier having dhildran prpatyand inhaitince Demaocratic 881 100 100 100 100 I a0
Republic
C”:' 5 §/ % 4% Viet Nam 85.0 100 100 100 100 100 80
=T s
r Singapore 825 100 75 75 100 75 &0
Wor leplace Marria ge Entrepreneurship Pension bodi
Analyzes Laws affecfing Jsesseslegal constmints Anakyzes oo strainks cn women b e Laws Cambodia 81.3 100 100 100 100 75 20
wiimen's dedsions o wask rlakd o mardage starting andrumningbusiness affecting the dze
oF i Philippines 78.8 60 100 100 75 100 60
perEin
Thailand 78.1 100 75 100 100 75 20
Indenesia 64.4 60 75 50 100 75 40
Indicator Question - ver
(Yes/No) Myanmar 588 a0 5 25 5 50 &0
Marriage . Does a woman have the same rights to remarry as a Brunei
- Darussalam 53.1 60 75 25 50 75 0
Parenthood . Is paid leave of at least 14 weeks available to mothers? Malaysia 50.0 60 75 50 50 50 0
. Does the government administer 100 per cent of the ASEAN average 720 g2 85 795 85 75 42 0
maternity leave benefits?

a a 3 '>> Bolliger & Company

. Is paid leave available to fathers?

. Is there paid parental leave?

. Is dismissal of pregnant workers prohibited?

o o $ & @ | o o
Uszinelnodazuunen Parenthood ¢ Lia9anundtszt@us baiidwldanualrsia

Q [~
fN1I0A1ARAA 16 98 T4 (FINMIAHanAfEA e 8 11) uazauuy lasuAInauuNuraIAaaa 90 i ,l_A H
(Aouhiuafimnue 98 )

MasgTINdedIaauLnL 50% lugr9aaaaa (mnﬁwﬁﬁmm%’gmaﬁm 100% ARATIILIAINITAINRDA)
fntmeseadmivgmultldiamzmibonuigdililddisumaientu @ndhwuagmomaninaases
wousUIuLdanle)

Inafingrangmaianisidninmgeasnsss @namuue Mansandnangeasnss)

RULLAG: Parenthood examines laws affecting women’s work during and after pregnancy, including paid maternity, paternity, parental leave.
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Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises Policies and Action Plans, UNESCAP 2022
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21 Century Barriers to Women’s Entrepreneurship, 2014, U.S. Senate Committee on Small Business and Entrepreneurship

Women'’s Entrepreneurship Report, 2021, Global Entrepreneurship Monitor

Ut auMIDLazINE
a = 1 A
ﬂ’]dﬁqiﬂ'ﬂﬂJvL&ILW BN D

18



u,wamamsﬁ'ﬂﬁ'mfﬂmmﬁadaLﬁ%mé’ﬂsznaumsam%aa UNESCAP

KEY
ELEMENTS

Increase I [:rr—:-a‘[zij enabling
Foster aws and initiatives
innavation access to foster a gender- FOR WOMEN
and togender- | | responsivelegal | ENTREPRENEUR-
responsive and regulatory
technology finance and system that CENTRIC
financial advances women's
Semices cconomic POLICIES AND
empowerment
— a—— aE—— INITIATIVES

Ensure access Effective policy :
, ) Monitor the
Increase " to gender- Establish leadership and :  nolici
(domestic Enhance . - Impact of policies
responsive multi- coordination of the
and human busi stakehold ) and programmes
international) capital HSINESS AHENOIEED pmmm'." of for women-
ket development governance women's owned-led
mar support (BDS) mechanisms entrepreneurship enterprises
ACeess services development
aE—— CE— CE—— CE— aE— aE—

A :
a a 3 // BO"lger&Company Source: STRENGTHENING WOMEN’S ENTREPRENEURSHIP in National Micro, Small and Medium Enterprises Policies and Action Plans, UNESCAP 2022 19
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