=
unn 5
lTonnanivnisavnu
Tussivsuokasiiazaun

aounnilaqiiu

[ dszinnueediuetnislu
G EGER
(1) Licensed Restaurant -
Y 4
WuFuauisi a1usa
ANEATIANLEANDERS
o
nsalilgEuralueynyin
QLA BILIUN1TNAGDL
Aniuazlfluaynyan
3e1n41 Liquor on License
(2) Bring Your Own (BYO)
v d’/ 1
Fruamsdszinnil
A1HNTDMUNILATRI AN
dld & 1
AHuwaanegeasiludou
nanld gnAn7sasnng
ANFRIUNNNLea

[ Fuewnslngluseamside
23 2um Tiun

o WUIALAN (Corner/ Kiosk)
- 50,000-250,000 AUD

o TUANAN (Mini Restaurant)
- 250,000-500,000 AUD

o ANgLluL (Full Restaurant)
- 500,000-1,000,000 AUD
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Other 21.1% Modern Australian 36.1%
Greek 1.0% [] °

Malaysian 1.1%
L4

Japanese 1.9% ..

French 2.0%e--

®
Thai 4.0% ;
.

[talian 9.1% )

) Chinese 14.5%
Seafood 9.2%

17 : Restaurant & Catering Australia
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A Intelligent Spas, 2003
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